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Abstract 

        The problem of the study was Difficulties and challenges in the media 

working environment during media practice in the official Saudi events, The 

study used an autoethnography approach along with a survey of the sample. The 

study community consisted of public relations practitioners in institutions and 

entities responsible for official political or economic events, The sample was 

122 practitioners of public relations . 

      The study concluded and highlighted the fact that diversifying the media 

messages directed to the public in all languages, and recognizing their relevant 

impacts, as well as employing communicative and technological techniques in 

the process of communication and coordination with the media, as well as the 

public. The tasks of media institution teams varied during official events in 

Saudi Arabia, which were divided into tasks related to the preparation and 

evaluation of the event, and tasks related to covering the event, and using 

technology to participate in covering and sharing event content (news, photos, 

and videos).  

 

Keywords: Media Working Environment, Media Practice, Official 

                   Saudi Events. 
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