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Using of Social Media in Interpretation of Islamic Provisions 
(Sharia) and their Impact on Saudi Public Knowledge and 
Trends, within the Framework of the Cognitive Dissonance 
Theory 

 
                                                                                           Prof. Dr. Azza Mostafa Elkahkey  

                                                                                                     aelkahkey@yahoo.com 
                                                                                                                    Professor of Mass Communication,   

                                                                                                                    Mass Communication Department, 

                                                                                                                      College of Social Sciences, 

                                                                                                                      Umm Al-Qura University 
                                                                                             Andhar Hilal Al-Hussaini 
                                                                                                     nadhoor2010@hotmail.com 

                                                                                                                    MA. Public Relations,   

                                                                                                                    Mass Communication Department, 

                                                                                                                      College of Social Sciences, 

                                                                                                                      Umm Al-Qura University 
 

Abstract 

       This study aimed  to identify using of Social Media in explanation of 

Islamic provisions and their influence on the knowledge and directions of Saudi 

population, in the framework of cognitive dissonance. In addition, to 

demonstrate the degree of public interest in knowing the Islamic provisions 

(Sharia) from social  media and the degree of their dependence on them. 

     Furthermore, to determine the most important method used, to reveal the 

most prominent motives and trends of the public towards their usage in 

clarifying of Islamic provisions. Moreover, to show the degree of validity of 

those interpretations and their impact on the public, to measure the level of 

cognitive dissonance experienced by them in the interpretation of Islamic 

provisions via social media, and to present suggestions that contribute to reduce 

this phenomenon. The samples were taken from the Saudi population (about 

200 people) who are using social media. Correspondingly, the researcher used 

descriptive approach and questionnaire tool to collect data  . 
 

The Study results are as follows : 

1- Around 43% of people, are keen to know the Islamic provisions from 

Social Media slightly and about 43% are keener compared to the others. 

2- 46.5% of people are keener to depend on Social Media in interpreting 

the Islamic provisions while around 32% and 21.5 % are less keen 

respectively . 

3- It is clear that YouTube is the most important application of Social 

Media which is used among research samples, followed by Twitter and 

Telegram respectively. 

4- The Study shows that the most significant motive for using Social 

Media in explanation of Islamic provisions is that it is easier to be used, 

which represented by 90.8 %, followed by the need to know the Islamic 

provisions by a percentage of 84.3. 
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5- 71.5% believe that the interpretations of Sharia provisions through 

Social Media are correct to some extent, followed by 13.5% who 

perceive that they are very accurate, and 15% who do not realize it as 

correct. 

6- The percentage of the research sample's feeling of cognitive dissonance 

arose to a moderate degree of 59.5%, followed by a large degree of 

20.5%.  

 

Study Hypotheses Test results : 

 

1 -   It was found that there were no statistically significant differences in the 

level of cognitive dissonance in the interpretation of Islamic provisions 

(Sharia) among the research sample, according to the intensity of 

exposure to interpretations of Islamic provisions (Sharia) on social 

networking sites . 

2 -   The results showed that there were no statistically significant differences 

in the level of cognitive dissonance in the interpretation of Islamic 

provisions (Sharia) among the research sample, according to (Gender, 

Age, Level of Education) . 

 

Keywords: Social Media, Islamic Provisions (Sharia), Saudi Public Trends, 

                   Cognitive Dissonance Theory. 
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