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Young People’s Perception of Impact of the Content Presented 
through the Accounts of Influencers on Social Media Sites and its 
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Abstract 

        This study belongs to the descriptive studies, as it seeks to identify “the 

extent to which university youth perceive the impact of the content presented 

through the accounts of influencers on social networking sites on themselves 

and others and its relationship to their social perceptions”, using the media 

survey of the views of a sample of university youth aged (18-21) years, totaling 

(374) students from Port Said University. The study reached a number of 

results, the most important of which are : 
1-The high level of exposure of university youth, their friends and others to the 

pages of influencers on social networking sites, where the percentage of 

young people themselves was 93.6%, while the level of exposure of friends 

from the respondents’ point of view was 97.1%, while the level of exposure 

of others came from the respondents’ point of view by 92.5% Compared to 

7.5% who are not exposed at all . 
2 -  There is a direct correlation with statistical significance between the rate of 

exposure of young people to the accounts of influencers through social 

networking sites and their level of awareness of their social reality . 
3-There are statistically significant differences in the level of youth awareness 

of the effects of the content provided by social media influencers on 

themselves, on the one hand, and on their friends, and on others, on the other 

hand . 
4 -  There is a direct correlation with a statistical significance between the level 

of motives of youth exposure to the accounts of influencers on social 

networking sites and the level of their awareness of their social reality . 
5 -  There is a direct correlation between the rates of exposure of young people to 

the content presented through the accounts of influencers on social 

http://www.epra.org.eg/
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networking sites and the extent of their support for imposing censorship on 

it . 
 

key words: The Impact of Influencers - Perceived Reality- Social Media Sites – 

                     Third Person Influence - University Youth. 
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