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The Jordanian audience dependency on the Kingdom channel 
to get information about the Coronavirus 
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Abstract 

   This study aimed to identify the degree to which the Jordanian public 
depends on the Kingdom channel in obtaining information about the Corona 
virus, using the descriptive approach and the survey method, and the 
questionnaire was used as a tool to collect the required data, on a sample of 300 
individuals from different governorates of the Hashemite Kingdom of Jordan 
according to the available sample method. The results of the study concluded: 
- There are no differences in the degree of confidence in the channel's 
credibility due to the variables of gender, age, educational level, and the point of 
work, and the presence of differences in social status in favor of married people 
in this hypothesis. 

 

- There are differences in the degree of public's dependence on the channel due 
to gender variables in favor of males, age and educational level in favor of 
diploma holders, and there are no differences attributable to age variables and 
work point in this hypothesis. 

 

- There are no differences in the reasons for the public’s dependence on the 
channel due to the variables of gender, marital status, educational level and 
workplace, and the existence of differences attributable to the effect of age, in 
favor of those 46 years and over in this hypothesis. 

 

- There is a positive relationship between the degree of the Jordanian public's 
reliance on the Kingdom channel to get information about Corona and the 
degree of confidence in the credibility of the Kingdom channel by the Jordanian 
community. 
- There is a positive relationship between the degree of the Jordanian public’s 
reliance on the Kingdom’s channel to get information about Corona and the 
reasons for the Jordanian public’s reliance on the Kingdom’s channel to acquire 
information. 
- The existence of a positive relationship between the degree of the Jordanian 
public's reliance on the Kingdom channel to get information about Corona and 
the cognitive, behavioral and emotional effects that result from the Jordanian 
public's reliance on the Kingdom channel to get information about the Corona 
pandemic. 
Keywords: Jordanian public, Kingdom Channel, Coronavirus. 
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