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The Media and the Problems of Social Awareness of Political 
Changes in the Arab World (A Futuristic Vision) 

                                                                                                                                                                                                                         
Prof. Dr. Yas Khudair Al Bayati              

                                                                               Dr_S94@hotmail.com 

                                                                                             Professor of of Media Sociology 
                                                                                        College of Mass Communication and Humanities 

                                                                                           University of Ajman 

Abstract 

        The Information Age has created a new media pattern that differs in 

its concept from previous media systems. Many features characterize it, 

including, interactivity, fragmentation of communication, latency, portability, 

portability, mobility, multimedia, popularity and spread. This new media style 

relies on telecommuting and uses a new, interactive and multimedia technology. 

The new information technology did not eliminate the old means of 

communication, on the contrary it developed, even changed and altered it 

dramatically, and led to the integration of different media, which were in the 

past independent means that do not relate to each other in such a way canceled 

the border between those means. 

The scientific methodological study of the new media phenomenon should 

examine this phenomenon as a relatively independent and distinct phenomenon 

with specific features and characteristics, but it is rooted in history and society 

and intertwined with the social fabric and context (political, economic and 

technical). Communication has become a process that has no beginning, end, or 

assumed sequence of events. It has no fixed and independent objects, and all 

elements interact ... and there are dynamic relationships between these elements, 

connecting them and determining the shape and consequences of the 

phenomenon. 

       The research seeks to identify the new media, and identify its characteristics 

and factors that contributed to its emergence and development. And to identify 

the technical means used in the delivery of communicative messages and 

analysis of major transformations in the Arab region and in the eruption of 

revolutions with a media vision, and exposed the other face of the media 

because of the risks of loosing of professionalism and uncertainty of credibility, 

and sometimes dumping in the egoism and the weakness of ethical aspects, in 

addition to the creation of a new form of Unregulated democracy which has 

political frameworks limiting it. 

       Finally, the research seeks to present a future vision of the image of the 

Arabs in the era of social communication. 
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